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In the result of scientific sources deep analysis of the small business in Ukraine the place and role of the small
business and its current state in the economy of the country were determined. The structure of the small business
complex was considered and the effective methods of improving this situation were determined in the current
economic conditions of the country. The distribution of small business by the type of their economic activity was
determined through the statistical analysis. The main factors which negatively affect and cease the development
of small enterprises were outlined. The appropriate effective governmental and non-governmental ways of small
business improvement were suggested. The factors that limit the opportunities for small business development
in the international market were pointed out. The development potential of small enterprises was assessed and
the order of improvement of the business climate of Ukraine was determined. The factors of attractiveness for
investing in the Ukrainian small business sector were investigated and the ways to improve its condition were
suggested.
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B pesysibmami 2/1ub0K020 aHaslizy Haykosux OXepes Wodo Masnozo bisHecy YkpaiHu 6y/iu BUHAYEHI Micye i posib
Masi020 6i3Hecy i lio2o cydacHUl cmaH 8 eKOHOMIYI KpaiHu. Po32/1siHymo cmpykmypy KOMIIeKCY Masio2o Gi3Hecy,
BU3HauYeHI echekmusHi Memoou NoiNWeHHs yiei cumyauii 8 Cy4acHUX eKOHOMIYHUX YMOBax KpaiHu. Po3nodin manux
nionpuemMcms 3a sUdaMu €KOHOMIYHOI Gisi/IbHOCMI BU3HAYaBCs1 W/ISIXOM CMamuCcmu4HO20 aHasli3dy MoKasHUKIB Masio2o
nionpuemMHuymaa 8 YkpaiHi. BudineHo 0CHOBHI (hakmopu, siKi He2amusHO BI/1UBAIOMb | 3aBaXaomb CMAaHOB/IEHHIO
ma po3sUMKy Masiux nionpuemMcms. bysu 3arnponoHoBaHi ma BropsiOKoBaHI BIOMOBIOHI ehekmuBHI yps0osi ma He-
yps008I W/IsXu MOAIMNWEHHS cmaHy Masnozo 6isHecy. BudiieHo ¢hakmopu, Wo 06Mexyomb MOX/1UBOCMI pO38UM-
Ky Mas1020 Bi3Hecy Ha MKHapPOOHOMY PUHKY. Bys oyiHeHull momeHyjan po3sumky Masaux nionpuemMcms i BUSHAYEHO
ropsiI0oK noslinuweHHs 0i108020 KiMamy YKpaiHu. Bynu docnioxeHi hakmopu npusabiusocmi 071 iHBECMYBaHHS B8
YKpaiHCbKUU cekmop Masio2o GisHecy i 3arnporoHOBaHO W/ISIXU MOKpawjeHHs 1020 cmaHy. AKmyasibHicmb 0aHoi memu
ro/1si2a€ 8 BaXX/IUBOCMI 0isl/IbHOCMI CeKmopa Masio2o bi3HECY sIK PywiliHO20 ghakmopy PO3BUMKY Cy4aCHOI PUHKOBOT
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E€KOHOMIKU. Ha cb0200HIWHIl cmaH cehepa Masio20 nionpueMHUYmMaa 8 YKpaiHi € Ma/lopo3BUHEHOIO, a 6y0b-5IKi Crpo-
6U 3MIHUMU Yto cumyauito 3a/1UaromsCsi HesasepuweHUMU abo rMpUMUCHYmi 3aKoHamu, SIKi BXe He € akmya/ibHUMU
07151 Cb0200EHHSI. 3 MEMOK MIGHAMMS PiBHST eheKmuBHOCMI EKOHOMIKU YKpaiHu, 6y/u rposedeHi cneyiasibHi 0o-
C/IIOXEHHSI cmamuCmuUuYHUX MOKa3HUKIB Aisi/IbHOCMIi 0aHO20 CEKMOPY eKOHOMIKU, 3p006/1eHi BIONOBIOHI BUCHOBKU ma
PO3p0b/IeH Npono3uyii Wodo NoMWeEHHSI cmaHy Masio2o bisHecy. 30kpema 6y/iu BUCBIM/IEHI Cghepu B/UBY Masio20
nionpueMHUYmMBsa 8 EKOHOMIYi YkpaiHu, chakmopu, wjo decmabisnizyroms 020 Oisi/ibHICMb, MPo6aemMu PO3BUMKY MaJsio-
20 BisHecy B8 YKpaiHi, makox 6y/iu BKa3aHi ypsi00si ma Heypsioosi Criocobu BUPILWEHHST HECrpusim/IuBsol cumyauii, ujo
CKnanacs 8 EKOHOMIYHOMY NPOCcmMopi depxasu. KOHKYPEHMOCPOMOXHICMb depxasu MpsiMo 3a/1exXUms 8i0 CMYyneHs!
PO3BUMKY KOMII/IEKCY Ma/1020 MionpueMHUYmMBa, Wo B/usae Ha CmpyKmypy eKOHOMIKU, WBUOKICMb 2p0oW0B020 00i-
ey 8 0epxasi ma, Bi0rnosioHO, IHBECMUYliHY NPuUBab/IUBICMb Ha MXXHAPOOHOMY PUHKY.

Knrodosi cnosa: mase nionpueMHUymso, npubymok, po3suUmok, PUHOK, NidrnpueMHUybKa 0isi/IbHICMb, €KOHO-

Mika YkpaiHu.

B pe3ynbmame 2/1y60k020 aHa/u3a Hay4HbIX UCMOYHUKOB O MasioM Bu3Hece YKpauHbl Obl/lu OrpedesieHbl Me-
CMO U posib Masio20 bu3Heca U e20 COBPEMEHHOE COCMOsIHUE B 3KOHOMUKE CmpaHbl. PaccmMompeHa cmpykmypa
KoMrifieKkca Masio2o busHeca, ornpedesieHbl 3ghtheKmuBHbIE Memoob! y/y4uweHuss 3amoli cumyayuu 8 COBPEMEHHbIX
SKOHOMUYECKUX YC0BUSIX cmpaHbl. PacnpedesieHue Masbix npednpusmull no sudam 3KOHOMUYeCKoU desime/ibHO-
cmu onpedensaiock mymemM CMamucmu4yecKo20 aHa/iu3sa. BbidesieHbl OCHOBHbIE hakmopbl, KOMOpble He2amusHO
B/USIIOM U MewWarom passumuio Masbix npednpusmull. beiiu npednoxeHbl coomsemcmsytoujue aghghekmusHbie
npasume/ibCMBeHHbIe U HENMpaBuMe/IbCMBEHHbIE MyMuU y/ly4UWeHUs Masio2o busHeca. BbioesieHb! (hakmopsi, ogpa-
HuyuBaroujue B03MOXHOCMU pa3suMuUsi Mas1020 6U3Heca Ha MexoyHapOOHOM PbiHKe. bbl/T OUeHeH momeHyuas pas-
BUMUST Ma/ibIx Npednpusmuli u onpeoesieH NopsidokK y/1y4uleHus 067108020 KAuMama YkpauHsl. bblau ucc/iedosaHs!
chakmopb! npusnekamebHOCMU 07151 UHBECMUPOBAHUS B YKPAUHCKUL cekmop Masio20 busHeca U npeosioKeHb!

nymu y71iydweHusi e20 COCMOsIHUA.

Knrouessle cnosa: masoe npednpuHuMamesiCmMeo, Mpubbl/ib, pasgumue, PbIHOK, NPednpuHUMame/ibckasi de-

AAMe/IbHOCMb, 3KOHOMUKA YKPaUHbI.

Introduction. Small businesses are an inte-
gral part of a socio-economic state of the country.
Firstly, they contribute to maintaining the stability of
market relations, since a large part of the popula-
tion is drawn into this system of relations, because
the stability of the system can be provided when
20-30% of the citizens of the country have their
own effective business. Secondly, they create the
necessary mobility of production in the conditions
of flexible market deepening of specialization and
wide development of production cooperation with-
out which its success is impossible. Ultimately, this
leads to a dynamic economic development and
growth of the national economy. Thirdly, the role of
small enterprises in the activities of large and medi-
um-sized enterprises is constantly increasing. Also
great advantage of small businesses is the creation
of new possibilities not only for employment but also
for entrepreneurial activity of the population and the
use of free production opportunities. That is why it is
necessary to investigate this field.

Analysis of recent research and publications.
The prospects of small business development in
Ukraine were researched by the following national
scientists: H.Ye. Havryliuk [1, p. 17-21], S.U. Abdybe-
kov [2], D.S. Pokryshka [3], O.S. Ivanilov [4, p. 728],
D.V. Vasylieva [5], O.l. Tymchenko [6] and others.
They studied the role of small business in Ukrainian
economy and defined different approaches for solving
problems of small businesses functioning in current
market conditions. However, the situation is chang-
ing over time, so that the issue of finding appropriate
ways to improve the efficiency of small business in the
Ukrainian economy needs to be further investigated.
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Small business is an independent, systematic,
proactive economic activity of small businesses
and citizens-entrepreneurs (individuals) which is
carried out at their own risk in order to gain profit.
It is any activity (commercial, industrial, finan-
cial, innovative, insurance, etc.) of certain entities
whose main purpose is to realize their own eco-
nomic interest [5].

Small enterprise is an organizational and eco-
nomic type of enterprises that are qualified by the
number of employees with specified by activity, vol-
ume of fixed capital, annual turnover, etc.

Havryliuk H.Ye. [1, p. 17-21] believes that small
business is a significant component of market
economy of developed countries, a special, inte-
gral element of its inherent competitive mecha-
nism. Having analyzed the data of the Ministry of
Economic Development and Trade of Ukraine [7],
among all the enterprises of our country, small and
medium-sized businesses account for 99.8%, pro-
vide 79% of workplaces and make up 16% of total
exports in Gross Domestic Product for 2018.

Aim of the article is to analyze the role of small
business particularly in the economy of Ukraine,
reveal and systematize the problems that cease its
development; to identify and systematize the ways
of solving them in order to accelerate the economic
development of the country.

Results. Small business is one of the main
tools for the development of the national market
economy. Historically this particular sector of the
economy has become a necessary primary step
to create the market environment in the form of
small-scale production. Nowadays it is obvious
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that the prospect of competitive market estab-
lishment directly depends on how effective will be
the realization of the small businesses potential
in the country. As a role model in this process we
can take rich experience of the leading countries
of the world. At present in order to stimulate the
development of small business in Ukraine, the
government authorities have adopted and imple-
mented the laws of Ukraine "On Development and
State Support of Small and Medium Business in
Ukraine", "On State Registration of Legal Enti-
ties and Entrepreneurs — to Simplify Registration
of Individuals as Taxpayers", "On the National
Program on Promotion of Development of Small
Business in Ukraine", "On the Establishment of
Territorial Bodies of the State Service for Regula-
tory Policy and Business Development”, The Cab-
inet of Ministers of Ukraine Order "On Approval of
the Concept of the National Program of small and
medium enterprises in the years 2014-2024" [8];
special programs were directed to support small
and medium enterprises.

After the analysis of the scientific sources, it
was found that small business in Ukraine contrib-
utes to the development of the country’s economy
and has significant advantages over the activities
of large enterprises such as:

— it restructures the economy of the country
and assimilates it to high-developed countries,
where the majority of GDP is made up of small and
medium enterprises (from 30% up to 60%);

— it is quicker in responding to changes in the
market, provides the economy of the state with the
necessary flexibility to general processes in soci-
ety, ensures the existence and maintenance of fair
competition and fills the market with goods and
services that are in demand for a certain period,
providing a rapid cost recovery;

— it is one of the main tools to overcome mar-
ket monopolization. Given the narrow specializa-
tion and use of advanced technology to increase
its competitiveness small business undermines the
monopoly position of large corporations;

—itis more likely to create more workplaces and
absorb excess labor during cyclical downturns or
structural changes in the economy. In economically
developed countries from 50% up to 70—-80% of all
workplaces are on average created by the small
businesses;

— it is the driving force behind the development
of scientific progress. In order to always stay rel-
evant to the consumer, small business is trying to
implement the latest technologies, thereby provid-
ing a significant impetus and financial incentive to
develop new business ideas;

— it plays an important role in reducing the dif-
ferentiation of society by material status, relieves
social tension and democratizes market relations
because itis the basis for the creation of the middle
class. The formation of this particular section of the
population is an important component for the sta-
ble development of the state’s economy. Exactly

the middle class is financially and socially ready to
be responsible for this process;

— it affects the overall recovery of the econ-
omy and society as a whole by creating the skills
of doing their own business, the success of which
depends on the professionalism and willingness of
the entrepreneur to take risks.

Having analyzed the results we have found that
small-scale business takes enormous 99% of all
enterprises and natural entrepreneurship entities
in Ukraine (Figure 1) [9].

Most of them are small entrepreneurship enti-
ties. The reason may lay in the fact of easier reg-
istration of such type of economic entity and their
mobility and flexibility. This diagram illustrates the
importance of small business and the necessity of
its development and support from the government.
In order to estimate situation we need to compare
the data to the same indicators in different devel-
oped countries. For example, in the USA small busi-
ness takes 97.6% of all enterprises, in Japan this
indicator is 99.2%, Germany is 99.3%, Great Britain
is 99.1%, and Singapore is 98.5%. We see that all
of those well-developed countries have the share
of small business from all economic entities in their
economy exceeds 90%. After providing analysis of
the data, we can claim that Ukraine is quite well-de-
veloped according to this indicator. Since small
business contributes to overcoming monopoly in
the national economy and stimulates competition,
which is an important part of market economy, huge
part of it in the economy of Ukraine should signify
big level of competitiveness. However, from the
Global Competitiveness report [10] we see that it
is not the case. In 2019 Ukraine was on 85th place
out of 141 with the score 57 out of 100, what is even
less than in 2018 by 2 places. In 2018 the country
was on 83rd place with the same score, while the
USA takes the 1st place with score 85.6, Germany
was on the 3rd with 82.8 and Singapore was on the
2nd place with 83.5 points. The methodology used
in this scientific report is trustful and used by lots of
economists, so the reason for such inconsistency
may lay not in the number of small business, but in
the volume of product they produce.

According to the latest data small and medium
businesses in Ukraine bring 55% of gross domestic
product (GDP) to the economy of the country and if
taking into account only small business, thenitis only
16% of GDP. According to the World Trade Report
[11], the median GDP contribution of Small and
Medium-sized Enteprises’ (SME) is roughly 45%.
According to the United Nations, in general, 30 to
60% of the national product is produced by SMEs,
depending on the country, it means that the situa-
tion on the Ukrainian market is normal. However,
the problem of small competitiveness in Ukraine is
not well-studied, but the main are the technological
backwards and unfavorable business climate.

The Ukrainian economy has an unfavorable cli-
mate to create and support the sustainable deve-
lopment of small businesses. This can be seen
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80,632%

M large enterprises

B medium enterprises

B middle-size entrepreneurship
entities

Osmall-scale enterprises

Osmall entrepreneurship
entities

Figure 1. Economic structure of Ukraine by the share of small,
medium and large business

from the distribution of small enterprises by the
type of their economic activity (Figure 2) [12].

It is illustrated that wholesale and retail trade is
the sector of economy which has the biggest part
of small business. But industry, which includes min-
ing and quarrying, manufacturing, electricity, gas,
steam and air conditioning supply and water sup-
ply, sewerage, waste management and remedia-
tion, takes only around 6%. Moreover, the sphere of
agriculture, forestry and fishing is poorly developed
in Ukraine, only 3% of all small enterprises work in
this sphere. It is a huge surprise, since Ukraine has
a huge agricultural potential and according to the

b

3%

aims of the United Nation, the productivity of agri-
culture and the incomes of small food producers will
be doubled in Ukraine by 2030 [13]. Modern sector
of information and communication is quite popular
among small business; around 10% of all small
enterprises contribute to it. However, it is important
to notice which spheres do not involve a lot of small
entrepreneurs. They are financial and insurance
activities, education, human health and social work
activities, arts, entertainment and recreation, admin-
istrative and support service activities, construction.

In order to carry out full analyzes of structural
distribution of small business, it is necessary to

B Wholesale and retail trade; repair of

motor vehicles and motomotorcycles

m Agriculture, forestry and fishing

® Industry

® Construction

® Transportation and storage

® Information and communication

u Other service activities
(Accommodation, food, support
services, finance, education, social
work, entertainment , etc.)

Figure 2. The distribution of small business by the type of their economic activity
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compare the data on Ukraine by the same data of
other countries. Since Ukraine lies between Europe
and Asia, it is reasonable to compare it to those
two types of economies: European and Asian [2].

In Europe agriculture engages 11% of all
small enterprises, industry — 18%, wholesale and
trade — 21%, transportation — 14 % and construc-
tion — 13%. As we can see the European model
is balanced enough. Although sales still take the
largest part, the difference between this branch
and other spheres is not so huge. In Asia the situa-
tion is rather different. Large part of small business
is engaged into industry: 41%. Agriculture is also
bigger with 21%, construction is a bit less than in
Europe with 10%, and so is transport with 12%.
However, wholesale and trade take only 16% of
small business. Other sectors of economy do not
involve small business or its share is insignificant.

According to the data, small business distri-
bution on different branches of the economy in
Ukraine is more similar to the European model,
although a lot of work should be done in order to
take it to harmonize it. Participants in small busi-
ness activity in Ukraine do not give preferences to
industry. However, the share of industry in Ukraine
is still much lower than one in Europe and so do
agriculture, transportation and construction. At the
same time wholesales and trade engage too many
small entities, much more than even in Europe. But
the main feature that distinguishes the Ukrainian
economy is that small business is actively involved
into lots of various spheres, such as accommo-
dation and food, information and communication,
financial and insurance, real estate activities, sci-
entific and technical activities, administrative ser-
vice activities, education, health and social work,
arts, entertainment and other service activities,
which engage around 37% of all small enterprises.

The most obvious reason for such branch distri-
bution is that wholesale and retail sale enterprises
do not need significant investment for being set up
and have fast money circulation. It is the easiest
way to earn money. That means that surviving for
a small enterprise without fast money circulation
is still extremely difficult in Ukraine. Indeed, the
existence of small enterprises being economically
active is tiny. Most of them work only for 1-2 years.
Although in 2018 Financial Times Ukraine was
defined the first of all post-Soviet states that man-
aged to improve its business climate, 9 out of
10 new companies in Ukraine fail [14]. That is why
it is extremely important to understand and analyze
the causes of small business failure.

We have identified the main factors of small
business weakness and instability:

— general macroeconomic indicators of the
Ukrainian economy. Small business, as a structural
unit of the state's economy, directly responds to
both positive and negative dynamics of the coun-
try's main macroeconomic indicators;

— policy of the government. First of all, even
though the government has approved “The Strat-

egy for the Development of Small and Medi-
um-Sized Entrepreneurship in Ukraine for the
period up to 2020", the actions taken were not
enough. One of the main tools to support SMEs is
financial assistance in the form of available loans.
However, in Ukraine interest rates on business
loans are too high and reach around 20-21% per
year. To compare, in the USA and Germany money
can be borrowed at the interest rate of 2-4%. High
cost of loans makes it impossible to attract them for
business development. Only 10% of enterprises in
Ukraine are able to use loans [15];

— high tax rates for small businesses. Entre-
preneurs become unable to pay statutory taxes
because they do not receive the expected profits. In
one case, a small business simply stops its activity
because of unprofitability. Otherwise, this situation
forces many small business entities to hide their
income in order to pay less tax; as a result, they
resort to the shadow economy.

— lack of favorable regulatory and legal sup-
port for the development of small business, as well
as entrepreneurship as a whole. There is a lack
of clear regulation of relations between business
entities and authorities; there is no effective leg-
islative mechanism for state financial support for
small businesses. As a result, entrepreneurs have
no incentive to start their own business;

— limited financial and material resources.
There are insufficient support of small business
and lack of satisfactory level of machinery, even
though there is significant innovation potential. In
the absence of a sufficient amount of start-up cap-
ital, own production facilities and equipment, many
small businesses do not start their activity, even
though their business plan is perspective;

— lack of education. Lots of entrepreneurs are
lack of business education. They do not know how
to set up business nowadays, how to create a prod-
uct or service that will attract customers and how
to promote their product on markets. That leads to
bad management decisions, which further worsen
production optimization and lead to decrease in
profit. They try to combine several activities within
one small company, and the result is usually the
decrease of effectiveness.

— lack of reliable information. Imperfect account-
ing and statistical reporting of small businesses;
limited information about the market situation,
advisory support and business-educational pro-
grams do not give possibility for an individual to get
interested in his business.

— business monopolization. Today the displace-
ment of small businesses from the general mar-
ket by big business monopolies is a very common
phenomenon in the Ukrainian economy. Monop-
olies deprive entrepreneurs of the opportunity to
develop an area that dynamically responds to all
the changes in the market;

— low competition in domestic markets. It is very
difficult for new businesses to survive and form
their competitiveness in the Ukrainian market, as
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there is a tendency of high concentration of firms in
certain sectors of the economy;

— instability of business conditions (high level of
corruption, bureaucracy, raiding). Changes in regu-
latory and economic policies makes entrepreneurs
apply shadow economy schemes for getting profit.
That situation causes up to 60% of capital outflow,
closing production and stopping activity. Ukraine is
a country where entrepreneurship requires a high
degree of risk and lots of informal costs.

Also the mentioned above problems of small
business development include many unneces-
sary formal documentation, references, permits,
licenses and regulations; old technical standards;
corrupted, ineffective examinations with Soviet
features; inconsistent implementation of the rules;
weak protection of property rights.

Moreover in order to grow it is necessary for
business to have access to the international mar-
ket. Unfortunately, small business in Ukraine

has really low export opportunities. While 47%
of large enterprises perform export activity, only
around 12% of small ones participate in inter-
national market. They export only 4% of their
products, while as for large companies this indi-
cator is 4 times bigger. The factors that limit the
opportunities for small business, according to
Pokryshka D.S. [3], are:

— unreasonable difficulties in time and money
for them to pass customs procedures. It takes
96 hours for Ukrainian exporter to draw up doc-
uments, while in the European Union companies
spend only 1-3 hours on paperwork;

— limited access to the information about the sit-
uation on international market;

— lack of qualification for managing international
activity;

— legislative flaws in regulating mechanisms of
procedures and requirements in conducting for-
eign trade operations;

Business climat improving directions
of governmental policy

Direct state Information Unemployed
regulation contlpult.y.and engagement
availability
Concessional The Legal One-time financial
— lending to certain —  Improvement — support for unemployed
sectors Project to set up a business

Partial compensation of
interest rate payments

Creation of state and
regional databases

Teach unemployed
business skills

State and region
purchasing

Informational database
about all changes in
business environment

State support
programs, grants

Consulting
assistence

Economic

education

Figure 3. Directions of governmental polity aimed to improve
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— low competitiveness of small business
because of the lack of investments for technolog-
ical modernization and motivation for implanting
innovations;

— insufficient effectiveness of state programs for
export supporting;

— existence of language and cultural barriers.

All those problems show the necessity to create
business climate favorable for small enterprises’
development on the state level. Small business
is the main factor for increasing the efficiency of
state’s economic potential and competitiveness
realization, its stable formation in the international
division of labor. Therefore, the issue of solving the
problems of small business creation and develop-
ment in Ukraine should be one of the most import-
ant directions of state economic policy. In order
to deepen the formation of conditions for market
reforms, the Verkhovna Rada adopted a program
of state support for small business, which outlined
directions for improving market infrastructure, such
as: assistance in the preparation of staffing sys-
tem; implementation and simplification of taxation
system; improvement of accounting and reporting
system for small businesses; financial support for
small businesses; realization by small enterprises

of scientific, economic, social, projects; public pro-
curement to stimulate the production process of
small businesses [4, p. 728].

After analysis, we have distinguished 3 main
governmental policy directions, which should be
aimed at the Ukrainian business climate improving
(Figure 3).

But in our opinion, in addition to the state stim-
ulation of small business development there are
many other factors that can positively affect the
effectiveness of small business activity in Ukraine.
(Figure 4).

Both factors are important for the economy,
but only combining the powers of governmental
and non-governmental ways to improve the role
of small business can change the situation to the
better. Systematic approach is necessary in order
to achieve the best outcome in the shortest terms.

Conclusion. Small business is an essential part
of the Ukrainian economy and is extremely import-
ant for its development. It plays an important role
in increasing the flexibility of the market, overcom-
ing monopolization, employing the population, cre-
ating the middle class necessary for the country’s
democratization and implementing the achieve-
ments of the scientific progress. In Ukraine, as in
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Various international organizations develop mechanisms for
providing financial assistance to small businesses involved in the
production of environmentally friendly products.
-

N
International assistance

J
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Cooperation in forms of associations, unions, cooperatives on
[economic and political grounds

J
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Organizing special programs (courses or seminars) on retraining
of ordinary working people and improvement of already
\established businessmen.
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-

Formation of modern financial mechanism

In order to correspond to the European model, there should be a
tendency to encourage financial institutions to expand their
\micro—credit programs in Ukraine
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Development of innovative entrepreneurship

~

It is type of entrepreneurship that determines the competitiveness
level of Ukrainian small businesses at the European market.
Relying on the latest technologies and the speed of their
diffusion, innovations have become an integral part of the highly
efficient development of small business all around the world.
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Figure 4. Non-governmental factors which improve the role of small business
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all the developed countries, small business takes
the absolute majority of all economic entities and
contributes well to GDP. However, that does not
improve the competitiveness on the Ukrainian mar-
ket because of several problems in the economy.
The biggest share of small business is engaged
into wholesale and retail trade, but only little part of
it does agricultural and industrial activity, although
informational sphere is well-developed. Having
compared the structure of small business by their
economic activity, we came to the solution that
Ukraine is closer to the European model of small
business distribution, although a lot of work should
be done in order to harmonize the market. We have
distinguished the problems that worsen the condi-
tions for small business flourishing and after their
analysis we have identified possible solutions as

the necessary steps from both the governmental
and non-governmental sphere. In order to promote
small business the governmental policy should
support certain sectors of economy, partially com-
pensate the interest rate payments and increase
money flows into the small business by support-
ing programs. Priority directions for future scientific
researches should be theoretical substantiation of
development of cooperation of small business enti-
ties with international organizations and business
structures, which in turn should promote innovation
and scientific and technical small business deve-
lopment, legal bases for one-time payment to the
unemployed for setting up their business, trust-is-
sues to small enterprises and economic benefits
of partial compensation of interest rate payment to
opening small business by the government.
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